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Basic principles of revitalization of degraded territories, creating new 

identity and image of place, social values, public participation 



Brownfields not only negatively affect the
quality of the environment as a whole, but
also degrade the landscape physically,
visually, and often also mentally causing an
unfavorable public attitude towards
abandoned and potentially polluted areas.
This negative public attitude is often passed
on to the cognitive level, when the danger
and pollution of the place is no longer
topical, but the negative identity of the
place persists for a long time.

This situation can be changed by creating a
new identity of the place in the process of
revitalizing brownfield sites. The social
aspects of brownfields are closely related to
the identity of the place, which is one of the
tools in the revitalization process.

Degraded territories New identity



Understanding of the concept of identity 

Understanding of the 
concept of identity works 
more at the level of the 

subconsciousness and mind, 
and it is less associated with 
sensory organs. The concept 

of identity is related to a 
person's desire to explore 

and understand 
himself/herself. Today, this 

concept has a much broader 
meaning and several levels 
of perception, ranging from 
the identity of the individual 

to the national identity of 
the whole country.



Identity of the place

The cognitive side of landscape identity is also
formed by the names given by people to
places - they create an additional connection
with memories, associations and perception.
These names often have a symbolic meaning
that can change the perception of our place.

Landscape is a reflection of the regional
context through architecture, culture and
nature base. Many landscape elements are
easily perceived and associated with a specific
place - usually they are distinct forms of the
relief, large structures.

NAME



Browmfield sites - abandoned plants and factories are among those most prominent elements as large-
scale structures that cannot be left unnoticed either visually or cognitively.

Identity of the place



Landscape factors involved in the revitalization
process of brownfields



Social aspects of brownfields

The impact of brownfields is not
limited to the physical impact only. On
the one hand, the impact is direct -
pollution, non-functionality, limited
use of the territory, but on the other
hand, the impact of brownfields is
indirect - economic downturn,
cadastral decline also in the adjacent
territories, unattractive environment
for investors, discomfort and
dissatisfaction of the residents,
doubts and even fear. If the direct
impact is measurable and
understandable, the indirect impact is
unpredictable and closely related to
several social aspects.



Community involvement and participation in
the revitalization of brownfields

• The participation of the community
in the revitalization of brownfields
requires the involvement of the
public on the part of the territory’s
owners or managers. It is important
to understand the definition and the
activities involved here.

• When it comes to the revitalization
of brownfields, it must be admitted
that public involvement and
participation in this process can go
far beyond identifying the public
interest and needs.



Community involvement and participation in
the revitalization of brownfields

Possible measures to promote cooperation between the 

community and local government:

Meetings and creative 
workshops

Informing the community 
through newspapers and 

brochures

Demonstrations, 
exhibitions and 

information centers.

Animated visual products
Information call center



Revitalization as a tool of changing the identity
of the place

The term ”revitalization”
originates from the
English word including
the Latin word
”vitalis”,”viable”,”lively”,
which nowadays is
defined as the functional
activation of an old
building complex by
adapting it to a new
social function.



Revitalization as a tool of changing the identity
of the place

In the process of revitalization,
the old building has a decisive
role – there always will be a
question of preserving their
values. Depending on the
amount and type of retention of
this old building, two
approaches can be distinguished
- the strategy for the
preservation of point type
objects and the strategy for
preserving the spatial structure.



A point type conservation/preservatrion strategy

Strategy of the objects can be used when most of the former
architectural objects (warehouses, residential buildings,
observation towers, technological structures) and
infrastructure objects (roads, railway lines) are not in good
condition and it is impossible to preserve the entire spatial
structure that was once established. In such cases,
architecturally expressive objects are retained which are easy
to read in the landscape and which can serve as the basis for a
new identity - chimneys, observation towers, railway lines,
hangars with unusual architecture or large-scale objects. In the
future, these objects will be given a central role in the
revitalization process, and new spatial structures with a new
function will be created around them, while retaining the
nature of the place and traditional materials or forms.



A point type conservation/preservatrion strategy



A point type conservation/preservatrion strategy 

Shopping center in Poznan, ”Stary Browar”, designed as a modern art and shopping center in
the central part of Poznan. The main dominance of this object is the old chimney, which also
serves as a symbol of the identity of the place. Unfortunately, many buildings could not be
preserved from this object, therefore an additional modern building was created around the old
chimney.



A point type conservation/preservatrion strategy 

Park am Gleisdreieck in Berlin was created in a place where there once was a railway depot.
Since most of the territory was occupied by railway lines and different types of structures and
buildings, the decision was made to retain only a few objects from the former infrastructure -
some lines and separate structures, where the museum and artists' workshops are now located,
as well as public activity centers. The main benefits here are the reconnection of parts of the
city, which is now actively used by residents and extensive planting areas.



A point type conservation/preservatrion strategy 

Rhine Park in Duisburg is located on the banks of the river, and the people visiting the park can
gain access to the riperian landscapes. The park offers recreational opportunities for all
generations. From the former industrial area, it was possible to preserve only the point type
objects that cannot be used as features and symbols of space identity, but only as those of place
identity.



The strategy of preserving spatial structure 

The strategy of preserving 
spatial structure can be used 

when most of the 
architectural objects and part 
of the infrastructure objects 

are preservable, adapting 
them to a new functional 

load.



The strategy of preserving spatial structure 



The strategy of preserving spatial structure 

Shopping mall and leisure complex “Manufaktura” located in the Polish city of Lodz. A private 
investor in the area of the former fabric factory developed a new city center occypying the 
territory of 27 ha, preserving and reconstructing a large part of industrial buildings, which 

generally preserve and depict the spatial structure of the entire industrial territory.



The strategy of preserving spatial structure 

The park Schöneberger Südgelände Park in Berlin after prolonged non-use, gained a new
quality – in the former railway hub, vegetation grew rapidly, taking over a large part of the
infrastructure of the industrial area, creating an "urban jungle forest". In order to preserve the
newly created habitat, the former infrastructure has not been eliminated in many places and the
park has preserved its linear spatial structure and several buildings with a dominant tower.



The strategy of preserving spatial structure 

Zollverein Park in Essen has preserved the structure of a former coal processing plant - with
larger structures and railway lines. One of the technical structures became a recognizable
symbol of the revitalization of all industrial areas of the German Ruhr region.



The strategy of preserving spatial structure 

Landscape Park Duisburg Nord once was a coal-processing company with a large area (220 ha),
but since 1992 it has acquired a new function, retaining its spatial structure – both most of the
technical structures and infrastructure objects .



Revitalization as a tool of changing the identity
of the place

The revitalization of each brownfield has an individual approach
strategy based on several aspects - the spatial structure to be
preserved, the aura and identity of the place, political, social and
economic processes, respecting the heritage landscape and the
presence of nature factors.
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